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MUSIC CITY




BUILD A BRAND

BE FOGUSED - BE DELIBERATE - TAKE RISKS




WATCGH WHERE YOU
PUT YOUR MIND.

YOU MIGHT JUST ACHIEVE IT.
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EXPERIENGES NEED T0 BE:

HIGH-QUALITY
UNIQUE
CONSISTENT







THE EMOTIONAL EXPERIENGE
1S JUST AS IMPORTANT AS THE
FUNCTIONAL EXPERIENCE.




KNOW YOUR
COMMUNITY'S PRODUCTS.

CROSS-SELL.

ENGAGE IN EXEMPLARY
CUSTOMER SERVICE.
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14.1MILLION ~ S6BILLION  7.4MILLION 78 MONTHS

VISITORS INDIRECT  ROOMS SOLD  OUTOF LAST 81
VISITOR RECORD GROWTH
SPENDING IN HOTEL ROOMS SOLD




NASHVILLE: LISTED AS A TOP DESTINATION IN THE WORLD
BY MAJOR TRAVEL PUBLICATIONS 5 YEARS STRAIGHT

TEfAGRE  lonhponst  FRBITZ  Traveler

@ /l\

wrivachor  CheNew dork Times ' {THRILLIST

Forbes  BudgetTravel @AFAR  Frommers
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